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Montreal, April 4, 2012 — Astral Out-of-Home, a leader in the Canadian outdoor advertising industry and a division of Astral Media Inc. (TSX: ACM.A ACM.B), 
launched its new campaign, We Exist Through the Eye of the Beholder. 


In support of the campaign, Astral Out-of-Home has created a short film and put together an online collective which features around twenty artists from the 
visual and advertising worlds. 


"We Exist Through the Eye of the Beholder is a film which testifies on the extensive urban mobility as well as the many looks given to our advertising network", 
says Nathalie Doré, Vice-President, Marketing and Media Creativity at Astral Out-of-Home. The film enables us to capture the magical moment when people look 
at an ad...a look of surprise, amusement, questioning, intelligence, complicity; really personal looks! 


According to Mrs. Doré, "We exist through the eye of the beholder is also a meaningful sentence which speaks to the creative community. It led to discussions, 
reflections with the community, and became a collective." The collective shows publicists, musicians, designers, amongst others, who give their point of view on 
the eye of the beholder. What catches the eye? What gives life to an idea? Why is the point of view of others so important? These many subjects present outdoor 
advertising in a new angle. 


"Because billboards are a form of art, and because the eye of the beholder is part of what makes us exist, we wanted to showcase individuals for whom being 
observed or witnessed is the essence of their work,” said Nathalie Doré, Vice President Marketing and Creative Media at Astral Out-of-Home. 


Testimonies from the collective as well as the film are available on the Astral Out-of-Home website, astraloutofhome.com/collective. 


Astral Out-of-Home is one of Canada's leading out-of-home advertising companies with more than 9,500 strategically-placed advertising faces in key markets in 
Quebec, Ontario, and British Columbia. As a forward-looking company, Astral Out-of-Home has embarked on a series of green-and-clean initiatives to reduce its 
ecological footprint and actively participate in sustainable development. 

Founded in 1961, Astral one of Canada’s largest media companies. It operates several media properties—pay and specialty television, radio, out-of-home 
advertising and digital media properties—among the most popular in the country. Astral plays a central role in community life across the country by offering 
diverse, rich and vibrant programming that meets the tastes and needs of consumers and advertisers alike. To learn more about Astral, go to astral.com. 


-30- 


For more information 

Nathalie Doré Vice-President 

Marketing and Media Creativity Astral Out-of-Home 
514-529-3204 

ndore@astral.com 


©2010 - 2012 Astral 
All rights reserved. 
Privacy policy 
Legal notice 
Version 2.0.6#1 


https://web.archive.org/web/20120515143124/http://www.astral.com/en/press-room/news/2012/we-exist-through-the-eye-of-the-beholder-a-new-a... 


1/1 


